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Excerpt: .his insect powder will not kill human individuals, but
will kill insects. The line of his argument would seem to be the
exhibition of a picture of the skull of a person killed by his
insect powder. He then confidentially assures you that his pow
der is non-poisonous to human. Most people who notice the
advertisement see the picture of the skull, but fail to see the
non-poisonous to human. The ad.-smith of No. 3 is trying to
convince the public that his fountain pen will not blot. He
shows us a cut of his pen doing just what he wants us to believe
it will not do. If we could look at the cut, then forget it entirely
and read the text without being biased by the cut, this form of
argumentation might be successful, but that is not the way in
which...
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Very useful to all of category of people. I actually have read through and that i am sure that i will likely to go through
once more again in the foreseeable future. I realized this book from my i and dad advised this publication to find out.
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This is the very best publication i have got read until now. It is definitely simplified but shocks within the fi y percent of
the pdf. You may like how the article writer create this pdf.
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